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LIFE INSURANCE ISN’T 
FOR THE PEOPLE WHO DIE.
IT’S FOR THE PEOPLE 
WHO LIVE.
Fernando and Lisa Lopez waited tables
at an upscale steakhouse, but had dreams
of something better. Both were taking
community college classes in hopes of
starting new careers that would provide
a brighter future for their son Isaac.
Then tragedy struck. Fernando, 30, was
killed in a car accident on the way home
from a night shift. But, life insurance
has allowed Lisa to build the home they
had always talked about, start a college
fund for Isaac, complete her studies
and transition to a better-paying career
as a pharmaceutical rep. 

Are you prepared should the very
worst happen? Without adequate life
insurance, your financial plans may be
just a savings and investment program
that dies when you do. Consult a quali-
fied insurance professional to help you
create a plan that will continue to provide
for the ones you love.

Lisa and Isaac LopezThe Life and Health Insurance Foundation for Education is a nonprofit
organization dedicated to helping consumers make smart insurance decisions
to safeguard their families’ financial futures. For more information about
life insurance or tips on finding a qualified insurance professional, visit
www.life-line.org or call 1 888-LIFE-777.

LIFE
A  N O N P RO F I T  O RGA N I Z AT I O N

SM

www.life-line.org



SAWYER MILLER ADVERTISING
PRINT APPROVAL W/C OK DATE

PROOFREADER

ART DIRECTOR

COPYWRITER

CREATIVE DIRECTOR

PRINT PRODUCER

ACCOUNT MANAGER

JOB NUMBER:  M0467A SET UP BY:  pp

CLIENT:  LIFE FILE PAGE:  1

FOLDER:  MICHAEL_LIAM PROOF:  6

FILE NAME:  M0467A 8.625 x 11.25 DATE/TIME:  7/15/05       

JOB.#: M0467A
4/c-Page

B-8.625 x 11.25
T-7.875 x 10.5
S-6.875 x 9.75

Parents, Parenting, American Baby, 
FSB, INC, Newsweek, Time

This advertisement prepared by Sawyer Miller Advertising
0705

CLIENT:  LIFE

LIFE INSURANCE ISN’T 
FOR THE PEOPLE WHO DIE.
IT’S FOR THE PEOPLE 
WHO LIVE.

When Michael Rausch was just one
year old, his mom, Julie, was diag-
nosed with a malignant brain tumor.
The news devastated his father, Bill,
and severely affected the concrete
business he and Julie ran together.
Sadly, the company failed shortly
before Julie’s death. But the story
doesn’t end there. Life insurance
meant Bill was able to restart the
business and provide a secure and
loving home for Michael.

Are you prepared should the very
worst happen? Without adequate life
insurance, your financial plans may
be just a savings and investment 
program that dies when you do. 
Consult a qualified insurance 
professional to help you create 
a plan that will continue to 
provide for the ones you love.

Michael Rausch

LIFE
A  N O N P RO F I T  O RGA N I Z AT I O N

SM

The Life and Health Insurance Foundation for
Education is a nonprofit organization dedicated
to helping consumers make smart insurance
decisions to safeguard their families’ financial
futures. For more information about life insur-
ance or tips on finding a qualified insurance
professional, visit www.life-line.org or call 

www.life-line.org

1 888-LIFE-777.
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LIFE INSURANCE ISN’T 
FOR THE PEOPLE WHO DIE.
IT’S FOR THE PEOPLE 
WHO LIVE.

Brian House was just 28 when his father’s

sudden death from a heart attack left 

him in charge of the Reymore Chevrolet 

dealership. But his dad had foresight. Life

insurance meant the House family was

taken care of and it also ensured a smooth

transition as Brian assumed responsibility

for running the business. Today, Reymore

Chevrolet is thriving. Brian thinks his

dad would be proud. 

Are you prepared should the very worst

happen? Without adequate life insurance,

the financial goals you have for your

business and your family may die when

you do. Consult a qualified insurance

professional to help you create a plan

that will keep your business running,

while providing for your loved ones.

Brian House

LIFE
A  N O N P RO F I T  O RGA N I Z AT I O N

SM

www.life-line.org

The Life and Health Insurance Foundation 
for Education is a nonprofit organization
committed to helping business owners make
smart insurance and other financial decisions.
Learn about important business continuation
and employee benefits planning issues by 
visiting www.life-line.org/smallbusiness.
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S-6.875 x 9.75

Parents, Parenting, American Baby, 
FSB, INC, Newsweek, Time

This advertisement prepared by Sawyer Miller Advertising
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CLIENT:  LIFE

LIFE INSURANCE ISN’T 
FOR THE PEOPLE WHO DIE.
IT’S FOR THE PEOPLE 
WHO LIVE.

Shanna and Ebony’s mom, Jackie, a

single parent, bought life insurance

so her girls would be taken care of if

she was unable to provide for them.

Then, it happened. Jackie was diag-

nosed with incurable lung cancer.

The terminal illness benefit allowed

her to purchase a new home for the

girls and put money away for their

education. Thanks to the plans she

made, they will have everything she

wanted for them. 

Are you prepared should the very

worst happen? Without adequate life

insurance, your financial plans may be

just a savings and investment program

that dies when you do. Consult a qual-

ified insurance professional to help

you create a plan that will continue 

to provide for the ones you love.

Shanna and Ebony Blanchard

LIFE
A  N O N P RO F I T  O RGA N I Z AT I O N

SM

The Life and Health Insurance Foundation for
Education is a nonprofit organization dedicated
to helping consumers make smart insurance
decisions to safeguard their families’ financial
futures. For more information about life insur-
ance or tips on finding a qualified insurance
professional, visit www.life-line.org or call 

www.life-line.org

1 888-LIFE-777.



SAWYER MILLER ADVERTISING
PRINT APPROVAL W/C OK DATE

PROOFREADER

ART DIRECTOR

COPYWRITER

CREATIVE DIRECTOR

PRINT PRODUCER

ACCOUNT MANAGER

JOB NUMBER:  M0472A SET UP BY:  pp

CLIENT:  LIFE FILE PAGE:  1

FOLDER:  KELLY_LIAM PROOF:  7

FILE NAME:  M0472A 8.625 x 11.25 DATE/TIME:  7/15/05       

JOB.#: M0472A
4/c-Page

B-8.625 x 11.25
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Parents, Parenting, American Baby, 
FSB, INC, Newsweek, Time

This advertisement prepared by Sawyer Miller Advertising
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CLIENT:  LIFE

LIFE INSURANCE ISN’T 
FOR THE PEOPLE WHO DIE.
IT’S FOR THE PEOPLE 
WHO LIVE.

In 1995 Kelly’s dad, Bill, was 
diagnosed with terminal cancer.
Although Bill understood he was
near the end of his life, he wanted
his dreams for his family and his
business to live on. Life insurance
made those dreams a reality. It
ensured the smooth transition of his
engine distribution firm to his
daughter and allowed her to pay off
bank loans, retain valued employees
and continue to grow the company.

Are you prepared should the very
worst happen? Without adequate life
insurance, the financial goals you have
for your business and your family
may die when you do. Consult a
qualified insurance professional to
help you create a plan that will keep
your business running, while 
providing for your loved ones.

Kelly Yunker

LIFE
A  N O N P RO F I T  O RGA N I Z AT I O N

SM

www.life-line.org

The Life and Health Insurance Foundation 
for Education is a nonprofit organization
committed to helping business owners make
smart insurance and other financial decisions.
Learn about important business continuation
and employee benefits planning issues by 
visiting www.life-line.org/smallbusiness.
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Dorsey Hoskins’ father Bryan felt a

tingling in his arm. The diagnosis—

an inoperable brain tumor. Six

months later, he died at the age of 33,

leaving his wife to raise Dorsey and

her sister Hattie. 

Fortunately, Bryan bought life

insurance when he married, and again

when his daughters were born. Thanks

to Bryan’s foresight, Dorsey, Hattie

and their mom are taken care of.

Are you prepared should the very

worst happen? Without adequate life

insurance, your financial plans may

be just a savings and investment

program that dies when you do.

Consult a qualified insurance 

professional to help you create 

a plan that will continue to 

provide for the ones you love. 

Dorsey Hoskins

LIFE INSURANCE ISN’T 
FOR THE PEOPLE WHO DIE.
IT’S FOR THE PEOPLE 
WHO LIVE.

The Life and Health Insurance Foundation for
Education is a nonprofit organization dedicated
to helping consumers make smart insurance
decisions to safeguard their families’ financial
futures. For more information about life insur-
ance or tips on finding a qualified insurance
professional, visit www.life-line.org or call 

www.life-line.org

1 888-LIFE-777.


